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Norman: Well, now that we have sent out our engagement notice, a lot of our
relatives have said they want to come to visit. Your parents are planning to
come next year, aren’t they?

Marge:  Yes, but we can talk about that later. Your brother’s family will arrive in
two weeks. It’s their first time visiting Japan from the US, so I'm sure they
will want to do as much as possible while they’re here. |I| ?

Norman: Oh yeah, let’s do that now. I have more free time to think about things
since I finished my project this morning.

Marge:  You were working really hard to finish that. So, did your parents decide to
come along with your brother’s family?

Norman: Well, my father is very old and has trouble walking long distances. And my
mother doesn’t want to leave their two dogs. So my brother Charlie and his
wife as well as their two children are coming without them.

Marge: Oh, I see. I guess we will see them when we go to visit next time. I
haven’t seen Megan since her wedding to Charlie a long time ago. We were
new university graduates then. Are they still really active? Maybe they will
want to go hiking while they are here.

Norman: They will spend their second week here hiking in the Japanese Alps. That
means they will stay with us for the first and final weeks. , SO we
should plan some easy things to do around Kansai. Why don’t we take them
shopping on Monday? They can see the shopping street by the train station,
and we can eat octopus balls and sit in the park.

Marge:  Are you sure? They will arrive very late on Sunday night, so maybe the
first day they can sleep in and unpack their suitcases. I'll take them to the
bank to get money, and then we can go to the supermarket. We can do
your idea on Tuesday.

Norman: That’s a very good point. So on Wednesday and Thursday, let’s visit Kyoto.
There are so many beautiful places to see there, so we will need two days. I
can book a rental house for all of us. So on Friday morning we can go to
Osaka Castle and do some shopping in the afternoon. I want to take them
to that wonderful soba restaurant our friend Miki showed us.

Marge: That sounds like a good plan. That will also give them time to pack that
night. When will they leave for the mountains? On Sunday morning?

Norman: No, theyll head out Saturday night to catch a night bus. Then we’ll see
them again on Sunday the following week when they return via train.
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|I| (1) Are you excited to see them

@ Don’t you think it’s time we make a plan for their visit here
Do you want to complete your task

Have you finished all the work you need to do

After that, my parents will return to the US
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I think they will be very tired when they arrive

@) 1 hope my parents will be comfortable in our house
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1) Which of the following statements about Charlie and his family is NOT true?
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They will visit Japan for about three weeks.

Norman’s parents will visit Japan with them.

They will stay with Norman and Marge for about two weeks.

They will go shopping and eat octopus balls on Tuesday.

Which of the following statements is true?

Norman’s mother will visit Japan with her two dogs in two weeks.

Charlie and his family will go hiking in their second week in Japan.
Charlie and his family will pack for the mountains on Sunday morning.
Norman’s friend Miki introduced Charlie’s family to a soba restaurant

Kyoto.
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Limited Time Offer
All-inclusive Ski and Stay Package at the Sierra Peak Resort

The winter season is picking up, and what better place to enjoy winter sports and
activities than the largest and most popular resort in Montana? For a limited time,
EZ-Go Travel Agency invites you to stay and play at the Sierra Peak Resort, which is
nestled deep in the beautiful Sentinel Valley. You can be relaxed and carefree with
this all-inclusive two-night and three-day package that includes hotel lodging, meals, a
free lesson, and lift access. For more information on the available lifts, check out the

below information.

Lift 1: Pink Penguin

This lift is located near the ski lodge and is primarily used for ski lessons but it can
still be used freely by anyone. It uses a rubber floor track lift instead of a hanging
chair lift, making it suitable for children and beginners. To receive a ski lesson, please
visit the front counter of the ski lodge lobby and register a time slot. The lessons
occur every two hours and last approximately 90 minutes. Anyone three years of age

and up can participate, but please note that the resort is unable to offer snowboarding

lessons at this time. .

Lift 2: Kline's Canyon

This course is suitable for novice skiers or beginners seeking a slight challenge. The
smooth paths and gentle slopes make Kline’s Canyon a great spot for practicing new
tricks or casually viewing the spectacular scenery. For those who wish to take it easy,
there is a cozy cafe located near the lift that serves hot meals, sweets, and coffee at

additional rates.

Lift 3: Diamond Falls

This course is meant for expert skiers with significant prior experience. For those up
to the task, Diamond Falls offers significant challenges, including near-vertical slopes,
numerous obstacles such as trees and rocks, and uneven icy surfaces. Additionally, as
the course is located at the mountain summit, sudden and unexpected changes in
weather conditions can be expected due to the high altitude. Please note that there

are no food or drink services available, so please plan accordingly.

For pricing details and information, please call EZ-Go Travel Agency. Our professional

staff will be happy to assist you further. We hope to hear from you soon.
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So feel free to try it
We apologize in advance for the inconvenience
Please choose another time slot

The price will be slightly higher
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1) Which of the following statements about Kline’s Canyon is true?
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The course allows skiers to see beautiful views.

The food at the cafe is included in the travel package price.

This course is best suited for expert skiers.

Guests must bring their own food and drink since there are no such services

available.

2) Which of the following statements about Diamond Falls is NOT true? |I|
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People going on this course need to bring their own food if necessary.
The weather is hard to predict and can change quickly.
The course is located at the top of the mountain.

Children are prohibited from going on this course.

3) Which of the following statements about the offer is true?
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The package includes the price of the hotel and meals, and lift tickets are sold
separately.

The lift on the Pink Penguin course is only for children three years old and
under.

A registration is not necessary to take a ski lesson.

People who are interested in the package are required to contact the agency

for pricing.
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Of the 1,741 municipalities in Japan, 456, or 26.2%,
Percentage of

have no bookstore at all, according to a survey. When municipalities with
one includes municipalities that only have one bookstore one or no

’ bookstores
the number rises to 790, or more than 40% of all

municipalities. With book sales continuing to ,

bookstores have been disappearing from streets across

o

the country —a serious situation that could rob people
of places to interact with books. B 60% or more t

The survey was conducted by gathering data from a thogﬁ g%lz ss Q)
Tokyo-based organization, which is comprised of t2h0;ﬁ 2%!;33

publishers, publication wholesalers and bookstore Dlz_g?/f than
industry associations. Rural areas in particular stood out
for their lack of bookstores, with 56.1% of municipalities
having no bookstores in Okinawa Prefecture, 51.9% in

Nagano Prefecture and 51.3% in Nara Prefecture. In g

Hokkaido, 70.9% of municipalities have one or no

bookstores.

A number of bookstores have closed down in recent years due to sluggish sales of
physical books and magazines and the rise of online bookstores, among other reasons.
According to the organization, there were 16,722 bookstores across the nation in 2011,
including those specializing in textbooks and providing other services to schools,
government agencies and companies, while the number declined nearly 30% to
in 2021. The number of small- and medium-sized bookstores appears to have suffered
a particularly steep decline.

To address the situation, a group of lawmakers working to make brick-and-mortar

1)
bookstores active again and protect Japanese culture held a general meeting in

November and compiled an interim report on the protection of bookstores.

The report calls for restricting effective discounts, such as free shipping services by
onliliza bookstores, and creating rules for public libraries about excessive purchases of
the same book and the timing of when new books are lent out. It also proposes
improvements to logistics such as launching a government-subsidized model project to
distribute books with IC tags attached, which is expected to help prevent shoplifting.

The final report will be compiled next spring.

(Source: 20224-12H13H The Japan News & U i, %)
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New shopping bags with designs related to the local area have been produced by
elementary school students in Shibuya Ward, Tokyo. The bags, produced by fifth-grade
students of an elementary school, have proven to be ;.) hit. As a result of the students’
impressive efforts in market research and planning, more than 500 bags were sold
within a month since they went on sale, and production continues to increase. The
students have high expectations for the bags. “I hope many people will use them, and
they will become a new face of Shibuya,” one of the children said.

The idea for the bags came from a class that students in the ward take to
nurture their connection with the local community. Fifth-grade students at the
elementary school were given the theme of tourism. Even though tourist numbers
dropped due to the coronavirus pandemic, there have been some signs of .
The students held discussions and decided to make a new souvenir for Shibuya.

Tablet computers provided by the school were used to create an online

2)
questionnaire to get opinions on what would be suitable as souvenirs and how much

they should be priced. Students from all grades, as well as teachers and parents,

participated in the survey. The fifth-graders also went around the town in search of
tourists to hand out the questionnaire to. They received responses from about 500
people. Among the opinions received, desirable gifts included “a thing that makes me
happy if someone gives it to me,” “something that can in everyday life” and
“something priced between ¥1,000 and ¥2,000.” Based on the results, the students
chose to develop the shopping bags as souvenirs.

To market their creation, students took their plan to a company in Edogawa
Ward, Tokyo, which produces some shopping bags that were designed based on the

landmarks of Shibuya. A senior staff member gave the children useful advice on

making a product that 3s)ells, telling them that it is important for the designs and
colors to appeal to as many people as possible, not just to themselves. At a meeting to
decide on designs, the students came up with various ideas, such as the famously loyal
dog Hachiko and a shopping complex devoted mainly to fashion-related stores, both
popular landmarks of Shibuya.4 ) In the end, four designs were chosen: Two patterns
featuring the famous Shibuya scramble crossing; zelkova, designated as the tree of the
ward; and iris, the flower of the ward. The company enhanced the designs sketched
out by the students to produce the final bag. ?

The bags went on sale on the company’s online shop in December 2022. The
students also went to events in the ward and sold them person. People loved
the bags, saying things like, “The colors are chic and fashionable” and “They’re so

_7_



stylish I can’t believe they were designed by elementary school students.” Some of the
student-designed bags sold out, and the company began making more.

The school also held a sales event the next month. “We worked on the designs
over and over again ( 7 ) getting the finished products, so I'm glad many people
are buying them,” said a 10-year-old boy who served customers at the event. “We've
given a questionnaire to people who bought the bags to ask them about the designs. I
hope we can ( 1 ) their opinions next time,” a girl aged 11 said. All four bag
designs come in two different colors and two different sizes. Medium-size bags cost
¥1,540, and the large ones are ¥1,870.

(Source: 202343 H 1 H The Japan News & U fli¥e, %)
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(4) TH#EB3) “A senior staff member” IZOWT, KL THENLNTWVE LD ERDHH

51OV, TOEFEY—IH L,

(1 The member advised the students to take no account of designs and colors
that many people like and listen to their own inner voice.

@ The member helped the company start selling the shopping bags online after
the school participated in events in the ward.

3 The member encouraged the students to include the designs of zelkova trees
and iris flowers in the shopping bags.

@) The member works for the company that has already created and sold

products related to Shibuya.
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Walking 8,000 steps once or twice a week significantly reduces the risk of
mortality after 10 years, according to a joint study by a team of researchers from a
Japanese university and an American university.

The study also indicated that walking more frequently or for a longer period only
yielded about the same amount of health benefits. The findings suggest that people
() benefit @ walking B merit @ by (6 may substantially) just a couple of

1)
days a week when they have enough time and energy.

The team used data from a survey on American adults, with a sample size of
3,101. The average age of participants was 50.5 years. They analyzed daily step
counts, age, gender, clinical history and the risk of all-cause and *cardiovascular
mortality after 10 years.

They found that participants who walked at least 8,000 steps once or twice a week
were 14.9% less likely to die after 10 years than those who did not walk that much
even a single day in a week. They also found that walking at least 8,000 steps once
or twice a week had roughly the same effect on health as walking 10,000 steps three
to seven times a week.

An expert said the study provided scientific evidence for the relationship between

(1 people @ steps () the number of @ walk (6 who) and their health and
2)

shows that walking has easy-to-understand health benefits.
He also said that the study may become a springboard to pursue even ((I) ways

3)
@ effective (3 more @ decreasing () to improve) people’s health. Such

methods could combine walking with strength and balance exercises, while taking into

consideration differences in lifestyles, chronic diseases and age.

£ *cardiovascular UMEINE D

(Source: 202344 H 3 H The Japan News & U fiife, %)
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(1) The researchers analyzed the results of a survey conducted on more than
3,000 Japanese and American adults.

@ The researchers compared the mortality rate after 10 years for all the
participants with that after 50.5 years.

3 The mortality rate of people who walked at least 8,000 steps once or twice a
week was higher than that of those who did not walk that much.

@) Those who walked at least 8,000 steps once or twice a week had similar

health effects to those who walked 10,000 steps three to seven times a week.



