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Stools made of 1-square-meter cardboard
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in her HEART: The "tragic heroine syndrome " represented by the dress
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Pop-up retailing project “ONRONR”: Store design and product planning
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Pop-up retailing project “ONRONR”: An advertising development and promotional campaign

NIBBAS,
—ATh, AL,

“aAOF@HBRE. HEBRXOIXL M BUEEE
EDHBIRTRYT7yTANTOMEEETETLEF -
TV, RyT 7y TANTOBMEEE LI L3720
I BERTAE-2 a3 G ENPRAIRTH B,

[ONRONRI D&~y NETHZ20X k(2 iEE
HTRITICHBTHBZ LS. TICOOHEARISER
L7 OOHE& I3 [Out of Home| MREEEETH W ERXP 223
BEDBHABRDZ EEIET, AN HIELMERIE.
PR 2 AMREHERDEETZHMICBEHINEIZ L E
BELTHIEL, £1-AREFESTRBEEELEED
IRHEATE, AX—F7+ > TFRICELHZT
TUYTHY DD SNSHEETHEBFEINZZ LIZEST
EEHRbH 5,

RyTT7vToavTORBIIAIPIALELLELS
ALTFVELTCARADEBVWED—DICE S5,

H L&

INOUE, Rei

BREVAENSEN pAG



BSEVAENEN B A

INERRD SR E T ORI DR R % 5 < K —-Fr—20HlfE

Creating board games that eliminate prejudice against studying from elementary school to high school
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OMEMET: Illustration production that visualizes “everyday life” that everyone experiences
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Nostalgia for the 100-year period: A study on the formation factors of Retro Design in Japan
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Analysis and consideration of marketing strategies regarding male idols in Japan and Korea
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How is it made?: A consideration about the knowledge of soybeans essential to Japanese diet
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